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The State University of New York
Program Title B.S. in Fashion, Textile, and Technology (FST)

Unit responsible for administration of program, certificate, or minor
Fashion and Textile Technology Department, Technology Building 303, Fashion.buffalostate.edu

Description

The Fashion, Textile, and technology major offers a comprehensive understanding of the
contemporary fashion business, consisting of Fashion Design and Fashion Merchandising. It
encompasses a total of 54 credits, with eight courses in the fashion core and 10 courses in each
concentration. This program provides practical and career-oriented skill sets and techniques that are
relevant and adaptive to the fast, ever-changing fashion business and consumer culture, catering to a
generation of fashion-minded students.

Required Courses Credit Hours: Notes

Catalog Number & Full Course Title Co- and Pre-requisites

Fashion Core:

FTT110 Fundamentals of the Fashion 3 None

Industry*

FTT150 Fashion Merchandising 3 None

FTT206 Survey of Fashion Textiles 3 None

FTT310 Fashion Apparel Production 3 FTT206

FTT348 Fashion, Society, and History 3 FTTI110

FTT358 Fashion Trend Forecasting 3 FTTI110

FTT450 Global Fashion Systems 3 FTT310

FTT461 Senior Seminar in Fashion 3 FTT358

Product Development*

Fashion Core Total Credits 24 credits

Fashion Design Concentration

Required: 24 credits

FTT109 Garment Construction I 3 None

FTT224 Technial Apparel Design I 3 FTT109

FTT303 Fashion Illlustration I 3 FTT110

FTT304 Textile Surface Design I 3 FTTI110

FTT308 Fashion Illustration II 3 FTT303

FTT324 Garment Construction II 3 FTT109 & FTT224

FTT326 Digital Fashion Design | 3 FTT224

FTT451 Senior Project 3 FTT308, FTT324,
FTT326

Electives: Choose two courses from the 6 credits

following

FTT327 2D/3D Computer Pattern 3 FTT326

Making*

FTT328 Technical Apparel Design I1 3 FTT224
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FTT329 Apparel Construction I1I* 3 FTT324

FTT413 CAD: Weave for Industry* 3 FTT304

FTT350 Fashion Analytics and Data 3 FTTI150

Insights

FTT365 Fashion Digital Retailing 3 FTTI150

FTT455 Issues in Merchandising and 3 FTTI150

Fashion Retailing

Fashion Design Total Credits 30 credits

Fashion Merchandising Concentration

Required: 24 credits

FTT252 Fashion Aesthetics and Styling 3 None

FTT350 Fashion Analytics and Data 3 FTTI150

Insights

FTT359 Fashion Retail Environment 3 FTTI150

Design

FTT365 Fashion Digital Retailing 3 FTTI150

FTT452 Fashion Show Production* 3 FTTI110

FTT455 Issues in Merchandising and 3 FTTI150

Fashion Retailing*

FTT475 Fashion Management Seminar 3 FTT350, FTT359,
FTT365

FTT488 Internship/Field Experience 3 Upper-division status and
permission of instructor

Electives: Choose two courses from the 6 credits

following

BUS212 Introduction to Accounting 3

BUS320 Principles of Marketing 3

BUS360 Principles of Management 3

CRS201 Foundations of Leadership 3

CRS205 Foundations in Creative Thinking | 3

FTT250 Fashion Buying and 3 FTTI150

Merchandising Principles

FTT355 Research in Fashion 3 FTTI150

Merchandising

Fashion Merchandising Total Credits 30 credits

*New course titles have been suggested as below:

FTT110:
FTT461:
FTT327:
FTT329:
FTT413:
FTT452:
FTT455:

Fashion and Creativity

Fashion Portfolio and Personal Branding
Digital Fashion Design 11

Garment Construction III

Textile Surface Design 11

Fashion Event Management

Fashion Entrepreneurship and Leadership




